
 

 

 

 

 

Are Home Deliveries Increasing during the Pandemic? 

Sorin Garber 5/31/2020 

 

With so many commercial establishments closed and many of us not leaving our homes, 
we know that some types of deliveries have increased by necessity, particularly for 
delivery of groceries and from restaurants.  In contrast to this, those individuals who have 
lost jobs or otherwise fear for their financial livelihoods, may be making fewer purchases 
in general, including those by on-line delivery.  Moreover, with the pandemic being such a 
unique and recent phenomenon, it is challenging to find comparative data to help us 
understand trends that could possibly guide us and support measures we might consider 
helping us through this crisis.  Finally, such data could help us analyze how our economic 
lives might change after several months – or more – of stay-at-home, school and office 
closures, and other pandemic conditions.  

While much of the data to track any trends are not yet uniform or consistent enough to 
suggest certain patterns, there is some data that is released on a quarterly and monthly 
basis that provide a sense of the growth.  For example: 

• Total U.S. retail sales increased by 2.1%, but e-commerce retail sales increased by 
14.8%, with a 100% increase in e-commerce (i.e., on-line) grocery sales between the 
first quarter of 2019 to the first quarter of 2020 (U.S. Department of Commerce). 

• On-line sales grew from 10.5% of total retail sales to 11.8% in the first quarter of 
2020 in comparison with the first quarter of 2019 (U.S. Department of Commerce).  

• Daily U.S. on-line sales grew by 25% between early March 2020 and mid-March 2020 
(Adobe Analytics). 

• Daily visits to Amazon.com were up by 22% between the same periods in 2019 and 
2020 but are still only 70% of daily visitation to Amazon.com during their Christmas 
and “Prime Day” peaks. (Digital Commerce). 

• On-line national grocery sales grew to $5.3 billion in April 2020 from $4.0 billion in 
March 2020, and the number of grocery orders grew by one-third over the same 
period (Digital Commerce).  

In Portland,  there is corresponding data about the supply chain associated with e-
commerce. For example: 

• Available industrial space – which has become increasingly less available with the 
growth of e-commerce over the past 10 years - dropped by 1.3% and industrial space 
rents jumped by 21% between the first quarter of 2019 and 2020 (Colliers 
International). 

https://www2.census.gov/retail/releases/historical/ecomm/20q1.pdf
https://www2.census.gov/retail/releases/historical/ecomm/20q1.pdf
https://www2.census.gov/retail/releases/historical/ecomm/20q1.pdf
https://www2.census.gov/retail/releases/historical/ecomm/20q1.pdf
https://theblog.adobe.com/adobe-digital-economy-index-tracking-the-state-of-ecommerce-during-covid-19-and-beyond/
https://www.digitalcommerce360.com/2020/05/20/ecommerce-during-coronavirus-pandemic-in-charts/
https://www.digitalcommerce360.com/2020/04/29/coronvirus-drives-online-grocery-sales-to-5.3-billion-in-april-smashing-the-record-set-in-March/
file:///C:/SGA/Marketing/Logo/dropped%20by%201.3%25


 

 

 

 

 

• Portland region truck driver employment decreased by 17%, while warehouse jobs 
nearly doubled, and courier and messenger jobs jumped by 46% between 2005 and 
2019, further evidence of the increased number of smaller shipments requiring quick 
delivery directly to consumers.  Statewide truck transportation jobs decreased by less 
than 1% during the same period, but warehouse and courier and messenger jobs 
showed the kinds of significant increases shown in the Portland region (Oregon 
Employment Department).  

 

I’m going to continue tracking data e-commerce sales, employment by type of delivery 
worker, vacancy rates for industrial/warehouse space, and sales by retail category., and 
publishing them on both my web site (www.sgapdx.com) and LinkedIn site.  

These and other data were previously analyzed in a study I prepared - E-Commerce and 
Emerging Logistics Technology - for the City of Portland, which also describes strategies 
employed by shippers and carriers throughout the U.S. and around the world to meet the 
fast-growing volume of ecommerce deliveries, and recommendations for how cities can 
work with industry to help manage the delivery traffic.  

  

There is a wide range of data about ecommerce sales behaviors during the pandemic such 
as ecommerce sales by age group, ecommerce sales by commodity, ecommerce sales by 
company, and more.  Unfortunately, there is not much data yet on which transport type 
(truck, van, car, bike, foot) are being utilized during the pandemic.  

If you’re interested in learning more about these and other trends, please contact me at 
sorin.garber@sgapdx.com   
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http://www.sgapdx.com/
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